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Introduction

| am currently an intern here at
the CFNRV! | love worRing with
nonprofits and doing social media.

Annual Givel;;c;;ﬂjlslgf N R . ' | am also currently a graduate
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B | | student at Radford University!




1 Introduction

Lising your
) content to its
full potential

Graphics
4 Videos in
Social Media




Name

Organization
Tavorite/least favorite
thing about social media
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Using Social Media to its
full potential

It's important to craft persuasive content using

emotional appeals, factual information, credibility,
and testimonials.
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What does that

mean??

Your goal is to use simple tools
and strategies to elevate your

organization's media presence and
better connect with your audience.

Emotional Appeal

Use stories and visuals that resonate
emotionally

Factual Information
Present key data to build trust and credibility

Credibility
Highlight partnerships, recognitions, or
expert involvement

Testimonials
Share real quotes or experiences from those
you serve or impact



(‘ Factual Info.

DONATETO
THE CFMV

Rufus, our mascot, shares
“The community
Foundation is a great place

to donate, the foundation
gives back to so many in the
New River Valley! Last year |
they gave out XX amount of
money to nonprofits,

students, and so much
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DON'T MISS OUT AND DONATE ON #GIVELOCALNRV GIVING DAY

JUNE 25-26 - NOON TO NOON.

@ Credible Sourc@




“Without'the' CFNRV, |
wouldhtibe able to attend
schooliand become the
first person innmy familyto
attend a four year college!”

(‘ Emotional appeal )




Canva Basics

e Free and Pro

e Templates
MaRing social media > Social Media
= o Flyers
o Stories
This will hopefully help you _
create eye-catching graphics Design TipS
with ZERO experience. | like to \j |
say, if you can drag and drop * Using Brand colors
in Word, you can use Canva. e Keep text short (use the caption for the
bulk of it)

e Add icons or photos make it interesting



let’s take a look!

Open up Canval




. Why
videos?
Videos are one of the most

effective ways to capture
attention, build trust, and tell your

organization's story.

No editing, no problem?
e Keep clips short (15-60s)
e Film vertically for mobile viewing (except
for YT)
e Use in-app tools to add music, text, of

filters

Tips of engagement

J e Start strong - the first 3 seconds matter

(Use a attention grabber)

e Include a call to action (learn more, join
us, donate today)

e Add captions to the video (if you can)

e Trendy videos never fail



Video Ideas

- ( Day in my life ) ~

These videos give the audience the opportunity to see

what it’s like to volunteer or work at XX organization.
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Impact Stories

These can be quick testimonials or just a member

briefly sharing how your organization helped them.
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Video Ideas
— G

These can consist of events, people handing stuff

out, and the caption can be used to describe or

summarize what is happening.




Video Id

r ( Straight forward ) ~N

Sitting down and just talking to the camera
(Thank you videos, storytelling, talking about an event)
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Sample Script

“250 families... We served 250 families this month.Thank

you to everyone who participated in our event! Your time

and donations helped us serve those 250 families. Want
to get involved, check us out at (insert website)..”






Contact Contact Contact

Contact volunteers, contact specific
Getting ‘ - individuals, or simply just ask in person.

TQS‘lmonlals Ask volunteers to share impact stories

“The worst thing they can
say is no!”

They might not want to...

Share your story on how you got involved

and your own testimony, people always want
to Rnow why you do what you do!




Growing your

Audience

#viral#fyp#likes
#newrivervalley

Engage with others!

Like, comment, share, your posts with others
and ask “can you share this on your story?”
Share your stuff on community pages as well!

Posting consistently

Try to post 2-3 times a weeR, or at least once
every weeR!

Hastags!

USE HASHTAGS! This will help you pop up on
others’ algorithms

Trendy Content

Using popular trends will often help drive
attention to your pages



< O #nrv

For you Accounts Reels Audio
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When finals start this week, [ sg




Grabs your attention

Tok Call to action

hiddaddymaxk

It's fun and trendy




Conclusion

Social media can be overwhelming, but | believe that you

can do anything if you put your mind to it.
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Thank vou!

Linkedin
Mary Paniagua-Ugarte

Email
Marypaniagua-ugarte@ctnrv.org




