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Estimated 15-30 hours of staǣ time to create the plan and 
carry out the action items

Sample Fundraising Plan



● Mark your calendar
● Designate one staff member as the 

GiveLocalNRV lead
● Register your organization on 

givelocalnrv.org
● Set goal(s)
● Leverage social media
● Consider matching grant funders
● Consider creating a  Peer-to-Peer strategy
● Review the Webinar Library and Nonprofit 

Toolkit

Initial Planning



2 Months Before

★ Set Goals
★ Intentionally promote the event

○ Event Details
○ Storytelling

■ Encourage engagement
○ Consider hosting an in-person even

★ Recruit Peer-to-Peer fundraisers
★ Finalize matching grant details
★ Update Mightycause organization page

★ Pro-tip: Use the Nonprofit Toolkit



1 Month Before

★ Finalize messaging
★ Pre-make marketing materials when 

possible
○ Graphics
○ Text
○ Emails

★ Train/provide resources to Peer-to-Peer 
fundraisers



Subject Line: Save the date for the 13th annual GiveLocalNRV Giving Day!

Body:  Dear [First Name] or Dear friends,
 
We’re excited to share that we will be participating in the 13th annual online GiveLocalNRV Giving Day! Each 
year in June, our community comes together for 24 hours of giving to support the amazing work of nonprofits 
around our region. This year, the event will be held from noon on Wednesday, June 24 to noon on Thursday, 
June 25.

This year, we hope to raise [specify your fundraising goal]* for [specify what you are raising money for]. Help 
us raise awareness and funds for our work by saving the date and donating online starting at noon 
on Wednesday, June 24, at [Link to Your Organization’s Page].
 
If you’d like to give early, the early giving period for the event will open on June 1. Additionally, if you prefer to 
give by check, cash, or wire transfer, we can accept those donations as well starting June 1. Just reply to 
this email for details. We look forward to seeing what we can do together this year!
 

Template #1 – Introduction to GiveLocalNRV 
(early or mid-May, before early giving starts)



Early Giving Strategy

★ Email once per week to supporters 
with updates

★ Potentially countdown to giving day

★ Incorporate strategy to get 
supporters to help you win a prize

■ Donate at specific time

■ Encourage networks to donate 
during specific time period



Subject Line: Early giving for the GiveLocalNRV Giving Day is here! Help us reach our goal.

Body:  Dear [First Name] or Dear friends,
 
[Your Organization Name] is thrilled to be participating in the 13th annual GiveLocalNRV Giving Day. While 
the Giving Day itself starts at noon on Wednesday, June 24, the early giving period begins today. This period 
allows us to fundraise in the weeks leading up to the event and gives donors flexibility on when they give.
 
This year, we hope to [raise X amount of money, engage X amount of donors, etc.].  [Explain what you are 
fundraising for and what your goal represents in 2 – 4 sentences].
 
Your gift of $5 or more, combined with others, helps us move toward our goal. Can you help us by donating 
today at [Link to Your Organization’s Page]? Additionally, if you prefer to give by check, cash, or wire 
transfer, we can accept those donations as well. We just need to receive them by noon on June 25. Thank 
you for your support!
 

Template #2 – Early giving Kickoff (June 1 or soon after)



1-2 Weeks Before

★ Link your Facebook status to 
GiveLocalNRV’s landing page

★ Set up your matching grant (if 
applicable) 

★ Consider a social media 
countdown

★ Encourage peer-to-peer 
fundraising

★ Train Peer-to-Peer fundraisers



Subject Line: We’re halfway to our GiveLocalNRV Giving Day goal!

Body:  Dear [First Name] or Dear friends,
 
Wow. Thanks to the support of [X # of donors], we just hit [milestone, such as “halfway mark”] for our fundraising 
goal! These funds will do so much to help us with… [explain what you are fundraising for and what your goal 
represents in 2 – 4 sentences]. If you haven’t had the chance yet to make a gift, you still have time!
 
If still in the early giving period: There is still one more week until the Giving Day. Could you donate $5 or more 
today at this link [insert your organization’s specific link]? Every donation helps us move toward reaching our goal 
of [your fundraising goal amount.]
 
If during the giving day: There are just a few hours left in this year’s Giving Day! Could you donate $5 or more 
now at this link [insert your organization’s specific link]? Every donation helps us move toward reaching our goal 
of [your fundraising goal amount.]
 
Your support means so much. Thank you for getting us this far. Let’s see what we can do [in the next few 
days/hours.]

Template #3 – Hitting goal or milestone 
(can be used during early giving or on the Giving Day)



1-2 Days Before

★ Send email reminders to supporters to 
spread the word

★ Confirm volunteers for day of 
activities

★ Post 2-3 times a day on social media

★ Pull segmented email lists for targeted 
emails



Subject Line: The GiveLocalNRV Giving Day is next week!

Body:  Dear [First Name] or Dear friends,
 
The Giving Day is almost here! Thank you for your support during the early giving period [by helping us raise X 
amount of money] toward our [overall fundraising goal].
 
Each of these donations helps us with… [explain what you are fundraising for and what your goal represents in 2 
– 4 sentences.]

Every gift counts. Can you help us by donating $5 today at [Link to Your Organization’s Page]? Additionally, if you 
prefer to give by check, cash, or wire transfer, we can accept those donations as well. We just need to receive 
them by noon on June 26.
 
Thank you for your support!

Template #4 – Giving Day is a week away/ tomorrow



Subject Line: Help us win extra funds on the GiveLocalNRV Giving Day!

Body:  Dear [First Name] or Dear friends,
 
The Giving Day is coming soon, save the date for noon to noon, Wednesday, June 24 to Thursday, June 25! We are looking 
forward to seeing what we can do with your support.
 
This year, we are going after the Happy Hour Power Hour prize on Wednesday, June 24 from [5 – 6 p.m.]* If [Your Organization 
Name] has the highest number of unique (unduplicated) donors during that hour, we will win an extra $500!
 
This year, we hope to [raise X amount of money, engage X amount of donors, etc.] for [explain what you are fundraising for and 
what your goal represents in 2 – 4 sentences.]

So, if you are planning to donate to us during the giving day, please mark your calendars and wait until that time to donate. We 
will send reminder emails closer to that time, then when [5 p.m. on the 24th] hits, let’s see what we can do!
 
[Signature line]
 
P.S. Here’s the [Link to Your Organization’s Page]. Just be sure to wait to give until [5 p.m. on the 24th]!

*For this note, we’re using this specific Power Hour example, but this template can be modified for any grant or prize.

Template #5 – Going after specific grant or prizes
(send out in early June, then weave this message into all your communications)



Day of the Event

★ Active communication (email, 
social media, etc)
○ Ask to Donate
○ Encourage social media 

engagement
○ Storytelling
○ Update on fundraising 

progress
○ Donor/volunteer spotlight
○ Ask questions
○ Thank supporters



Subject Line: The GiveLocalNRV Giving Day is here!

Body:  Dear [First Name] or Dear friends,
 
Today is the day! For the next 24 hours, organizations across the New River Valley will be engaging with their 
supporters, including [Your Organization Name].
 
If you’ve raised money during the early giving period: So far, we’ve raised [% toward goal] of our [total goal]. 
[Explain what you are fundraising for and what your goal represents in 2 – 4 sentences.]
 
If you haven’t raised funds yet: This year, we hope to raise [fundraising goal] to support [explain what you are 
fundraising for and what your goal represents in 2 – 4 sentences.]
 
Your donation, combined with others, helps us so much. Can you make a gift today at [Link to Your 
Organization’s Page]? We are so grateful for your support! Thank you.

Template #6 – Giving Day is here (from noon to noon)



The Day After

★ Announce your success to supporters
★ Thank each individual supporter via 

email
★ Consider sending personalized thank 

you cards to top supporters
★ Record gifts in database
★ Consider having an event queued up 

that you can invite supporters to



Subject Line: Thank you so much!

Body:  Dear [First Name] or Dear friends,
 
If you met your goal: Thank you all for helping us reach our goal! Together, we raised [$ amount]. As you know, 
every dollar helps us [what you fundraised for].
 
If you didn’t meet your goal: Thank you all for contributing to our GiveLocalNRV Giving Day campaign. Together, 
we raised [$ amount]! Even though we didn’t reach our goal, every dollar helps us [what you fundraised for].
 
We so appreciate your support. Stay in touch with us by [share links to your social media pages, give info about 
an upcoming event, etc.]. Thank you again!

Template #7 – thank you (after giving day is over)



Further After

★ Share final numbers in your 
newsletter and other 
communications

★ Have an internal debrief meeting 
about what went well and what can 
be improved

★ Mark your calendar for next year!



Key Metrics Using 
Mightycause Reports



Donation Report



Retention Report



Happy 
Fundraising!


