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Sample Fundraising Plan

Estimated 15-30 hours of staff time to create the plan and
carry out the action items




Initial Planning

Mark your calendar

Designate one staff member as the
GiveLocalNRYV lead

Register your organization on
givelocalnrv.org

Set goal(s)

Leverage social media

Consider matching grant funders
Consider creating a Peer-to-Peer strategy
Review the Webinar Library and Nonprofit
Toolkit

M



2 Months Before

% Set Goals
*

Intentionally promote the event 2 mo nths to go

o Event Details
o Storytelling Y

m Encourage engagement N\M NhlY MMJ

o Consider hosting an in-person even /4 SR ESAAASE
1 . 1 2] 3 4 5 6
Recruit Peer-to-Peer fundraisers U O \
Finalize matching grant details 14 15 16 17 18 19 20 | AN
21| 22! 23| 24| 25 26/ 27

Update Mightycause organization page R IEUETRUE N
L5° ‘7=‘
vy 4

* % %

% Pro-tip: Use the Nonprofit Toolkit



1 Month Before

*
*

Finalize messaging

Pre-make marketing materials when 1 month to go

possible

o Graphics ¥\ 3

0 Ted CeeeRELELTY

O quils SUN MON TUE WED THU FRI SAT

. . 5 6

Train/provide resources to Peer-to-Peer LR

fundrqisers 14 15 16 17 18 19 20

21 22 23 24 25 26 27

x\;’:\,% | 28 29 30 31
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Template #1 — Introduction to GiveLocalNRV
(early or mid-May, before early giving starts)

Subject Line: Save the date for the 13™ annual GiveLocalNRV Giving Day!
=lelo )"l Dear [First Name] or Dear friends,

We're excited to share that we will be participating in the 13" annual online GiveLocalNRV Giving Day! Each
year in June, our community comes together for 24 hours of giving to support the amazing work of nonprofits
around our region. This year, the event will be held from noon on Wednesday, June 24 to noon on Thursday,
June 25.

L ERTCETRUCR el o SR (N - IEI=R[specify your fundraising goal]*RieldIspecify what you are raising money for| g [¢]

us raise awareness and funds for our work by saving the date and donating online starting at noon

CHRNELGEELEWVAR T W2 M- 18] Link to Your Organization’s Page]

If you'd like to give early, the early giving period for the event will open on June 1. Additionally, if you prefer to
give by check, cash, or wire transfer, we can accept those donations as well starting June 1. Just reply to
this email for details. We look forward to seeing what we can do together this year!




Early Giving Strategy

*

Email once per week to supporters

with updates Early Giving
A

Potentially countdown to giving day

AT

Incorporate strategy to get Fl. . oo
supporters to help you win a prize e Bl
14 15 16 17 18 19 20 ‘ :
. . 21 22 23 24 25 26 27 / '
m Donate at specific time PR [T \\!
:':.)‘Q“‘i\)‘» \-‘ - _.ﬁ_:_._._—%
m Encourage networks to donate v

during specific time period



Template #2 — Early giving Kickoff (June 1 or soon after)

Subject Line: Early giving for the GiveLocalNRV Giving Day is here! Help us reach our goal.

2fele): Dear [First Name] or Dear friends,

OOl ERTFETTINEINEY| is thrilled to be participating in the 13" annual GivelLocalNRV Giving Day. While
the Giving Day itself starts at noon on Wednesday, June 24, the early giving period begins today. This period
allows us to fundraise in the weeks leading up to the event and gives donors flexibility on when they give.

L ERCETRU el sR(ef[raise X amount of money, engage X amount of donors, etc.]§ [Explain what you are
undraising for and what your goal represents in 2 — 4 sentences]

Your gift of $5 or more, combined with others, helps us move toward our goal. Can you help us by donating

today at || MRl ETplrL (el KR 5=l ? Additionally, if you prefer to give by check, cash, or wire
transfer, we can accept those donations as well. We just need to receive them by noon on June 25. Thank

you for your support!




1-2 Weeks Before

% Link your Facebook status to
GiveLocalNRV’s landing page

1-2 weeks to g

% Set up your matching grant (if
applicable)

% Consider a social media
countdown

% Encourage peer-to-peer

PRECEEEEIDY
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fundraising

% Train Peer-to-Peer fundraisers
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Template #3 — Hitting goal or milestone
(can be used during early giving or on the Giving Day)

Subject Line: We're halfway to our GiveLocalNRV Giving Day goal!

=[ele) Dear [First Name] or Dear friends,

A I ET L ER R EXE o] oJolaMoil X # of donors|RYEREE Rlif[milestone, such as “halfway mark”]RieleIsI@i¥lgle[=1E Igle)
(o[o -1 LI Na TR {UTa [e ERNYT N [OR=ToNna [U[el s R oMo [=1 [ eRVER"1 (s W explain what you are fundraising for and what your goal

CIICEENEIPEREERIE)EE]|. If you haven't had the chance yet to make a gift, you still have time!

If still in the early giving period: There is still one more week until the Giving Day. Could you donate $5 or more
today at this link |[[EEIgeel el ElglrL 1ol gk R e ols1e1i[e )1 4|? Every donation helps us move toward reaching our gog

e1d[your fundraising goal amount.]

If during the giving day: There are just a few hours left in this year’s Giving Day! Could you donate $5 or more
now at this link [EEg@eV el Elglr£ el R olIelileAlIg]4|? Every donation helps us move toward reaching our goal

e1d[your fundraising goal amount.]

Your support means so much. Thank you for getting us this far. Let's see what we can do |[gRiEREYEE
days/hours.]




1-2 Days Before

% Send email reminders to supporters to 1 -2 days to go

spread the word

% Confirm volunteers for day of PORERELYLTY

activities e =

/ SUN M l Tll'.2 \\l'.l3 ! 4 3 8 6

. . . 7| 8 9 10| 11} 12| 13

% Post 2-3 times a day on social media 4 15 16 17 18 19 20|
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ptif‘} 28 29 30 31 N

% Pull segmented email lists for targeted <& w?——___%

emails \ | . 2 &



Template #4 — Giving Day is a week away/ tomorrow

Subject Line: The GiveLocalNRV Giving Day is next week!

=lele\MBDear [First Name] or Dear friends,

The Giving Day is almost here! Thank you for your support during the early giving period || oJlgleEREIREP

amount of money]RENZElGeRell[d overall fundraising goallk

=ETo g Mol M{p TN [op NI s ER L1 sENIER 1) explain what you are fundraising for and what your goal represents in 2

Every gift counts. Can you help us by donating $5 today at R §eR (eI gOI{eE-TslrL Tl kAL (5] ? Additionally, if yo
prefer to give by check, cash, or wire transfer, we can accept those donations as well. We just need to receive

them by noon on June 26.

Thank you for your support!




Template #5 — Going after specific grant or prizes

(send out in early June, then weave this message into all your communications)

Subject Line: Help us win extra funds on the GiveLocalNRV Giving Day!

=lele\VADear [First Name] or Dear friends,

The Giving Day is coming soon, save the date for noon to noon, Wednesday, June 24 to Thursday, June 25! We are looking
forward to seeing what we can do with your support.

This year, we are going after the Happy Hour Power Hour prize on Wednesday, June 24 from EEshelull[ If [Your Organization
Name] has the highest number of unique (unduplicated) donors during that hour, we will win an extra $500!

I ERYCETR N ofolsR el raise X amount of money, engage X amount of donors, etc.]i{s]ld explain what you are fundraising for and

hat your goal represents in 2 — 4 sentences.]

So, if you are planning to donate to us during the giving day, please mark your calendars and wait until that time to donate. We
will send reminder emails closer to that time, then when |[EX XM RUEYZM| hits, let's see what we can do!

[Signature line]
P.S. Here’s the [Link to Your Organization’s Page]. Just be sure to wait to give until [EfcRy oL

*For this note, we’re using this specific Power Hour example, but this template can be modified for any grant or prize.




Day of the Event

% Active communication (email,
social media, etc)

O

O

Ask to Donate

Encourage social media
engagement

Storytelling

Update on fundraising
progress

Donor/volunteer spotlight
Ask questions

Thank supporters

Event Day!

=
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Template #6 — Giving Day is here (from noon to noon)

Subject Line: The GiveLocalNRYV Giving Day is here!
=lels\lDear [First Name] or Dear friends,

Today is the day! For the next 24 hours, organizations across the New River Valley will be engaging with their

SV oJofe[a I [le[TaTeB[ YOur Organization Name]

If you've raised money during the early giving period: So far, we've raised |{ZREONEIeRe[eEll| of our |[e)&]1e[eEll]
[Explain what you are fundraising for and what your goal represents in 2 — 4 sentences.]

If you haven't raised funds yet: This year, we hope to raise [\{#lglelEIgleRe[e:ll| to support [ ET R IR VI

undraising for and what your goal represents in 2 — 4 sentences.]

Your donation, combined with others, helps us so much. Can you make a gift today zZ1§ IRl QR {e]V
O£\ e R RETeE1|? We are so grateful for your support! Thank you.




The Day After

The Day After

% Announce your success to supporters
% Thank each individual supporter via s )
email ,
% Consider sending personalized thank . M\ﬂ\ MH H Mjﬂ
you cards to top supporters B o g \
% Record gifts in database s 15 16 1 18 19 20| |
% Consider having an event queued up L (e & |
that you can invite supporters to Sl —= \\ﬂ

S e
% ;
;
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Template #7 — thank you (after giving day is over)

Subiject Line: Thank you so much!
=lels\lDear [First Name] or Dear friends,

If you met your goal: Thank you all for helping us reach our goal! Together, we raised [BJElel¥lgil| As you know,

CIVE G o] | ETRG oSN [what you fundraised for]

If you didn’t meet your goal: Thank you all for contributing to our GiveLocalNRV Giving Day campaign. Together,

we raised [E¥Iyll¥ali| Even though we didn’t reach our goal, every dollar helps us |\ E1SelVRi¥[ale[=1FI=to Riely].

RSOl ol o] (=Te =1 G/ 1N (0] o] oTe g ST WA s M (o 1U[el s R g MIER o)A share links to your social media pages, give info about

an upcoming event, etc.|LERLSZeIIR=Te 1]l




Further After

Further After

z

% Share final numbers in your
newsletter and other
communications

% Have an internal debrief meeting ' M\H\M H u ﬂ IHM
about what went well and what can e \
O 14 15 16 17 18 19 20
be Improved 21 22 23 24 25 26 27 /
% Mark your calendar for next year! s I \e\!

vy 4
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Key Metrics Using
Mightycause Reports
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Donation Report

Dashboard

I Overview

© Organization Page

% Contacts

# Fundraising Tools

2 Reports

v Donations

= Offline Donations ©

Recurring Donations

Retention

Disbursements

Adjustments

& Checkout

£ Integrations

Settings

3 Admin Tools

[J To-Do :

Donations

Time period
Last Year

$ Min. donation

Q Search report

$104,116.40

Net Online

Donor

MK Holody
Frank Joseph
Cadi Sue
Riley Baker
Dawn Nulty

Dawn Nuity

Bethany Natoli

Bethany Natoli

Bethany Natoli

Gertrude Snake &

Donation type

All

$ Max. donation

21

Number of donations

Amount

$6,000.00
$500.00
$2,000.00

$1,000.00

$1,500.00
Matched O
$525.00
Matched @
$1,000.00
Matched ()
$1,00000
Motched @
$100.00
Motched
& $100,000.00
Matched ()

Date

11-12-2025

11-11-2025

11-11-2025

11112025

10-29-2025

10-29-2025

10-29-2025

10-29-2025

10-29-2025

10-14-2025

Type

Offline

Offline

Offline

Offline

One-time

One-time

One-time

One-time

One-time

One-time

$104,255.00

Online

Campaign

Big Giving Day

Funding Our New Outdoor Kennels
Eunding Our New Outdoor Kennels
Eunding Our New Outdoor Kennels
8ig Giving Day

8ig Giving Day

Big Giving Day

8ig Giving Day

8ig Giving Day

Big Giving Day

Campaign type
All

$9,750.00

Offline

Campaign Type
Giving Event
Fundraiser
Fundraiser
Fundraiser
Giving Event
Giving Event
Giving Event
Giving Event
Giving Event

Giving Event

& Download

Payment processor

¥ All

$14,165.00

Matching grants

Email

down@mightycause. com
down@mightycause.com

bethany@mighty

bethany@mightycause com

bethany@mightycause.com

groce@mightycause.com

Items per page: | 10

® @ emily

53} Import offline donation % Add offline donation

@ Clear all filters

1-100f21 > ol



dashboard

Overview

) Organization Page

it Contacts

$ Fundr

£ Reports

> Donations

Recurring Donations

Retention

Disbursements

Adjustmen

& Checkout

£ Integrations

Settings

Admin Tools

Retention Report

.
“ [@ To-Do

Retention

Status
Retained

All

Retained

Not Retained

P

Donor

Mason Reese
grace@mightycause.com
Dawn Nulty
dawn@mightycause.com
Mary Jane Bethune
brian@mightycause.com
Sarah Wink
sarah@mightycause.com
Natalie and Michael Test

natalie@mightycause.com

Time period

Last 12 Months

s Retained

100 %

Donors Retained

Last Amount

$25

$2

b

2
b

@
@

2
b

Last Date

02/04/2025

12/17/2024

11/27/2024

10/10/2024

07/02/2024

Source

Organization Profile

Organization Profile

Organization Profile

Susie for Animal Humane Society

Organization Profile

& Downl

& Clear all fil

8,991 %

tions Retain




Happy
Fundraising!

GIVE i LOCALNRY
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