' GIVE
[OCAL

NRY

2025 Workshop




TODAY'S SCHEDULE

8:30 - 9a: Arrival & networking

9O - 9:45a: Event overview & what's new (Lindsey Gleason-Reed)
9:45 - 10:30a: 'Success with the Giving Day' panel

10:30 - 11:10a: Brainstorming for 2025 (at tables)
11:10 - 11:30a: Wrap-up & next steps



RN
GIVING DAY 2025

NOON TO NOON, JUNE 25 - 26

\/



12TH ANNUAL GIVELOCALNRYV GIVING DAY

— GiveLocalNRV is a year-round giving platform offered by the CFNRV

i—> The signature event for this initiative is the annual Giving Day
—> Giving days are common fundraising tactics for nonprofits & universities

> Our Giving Day is a 24-hour period with incentive grants & prizes
based around hitting different milestones

i—> Organizations can start fundraising for the event on June 1
& spend the month building up to the Giving Day



GIVELOCALNRYV GIVING DAY GROWTH

Since 2014, our community has raised more than $4.3 million
through this event! Check out our progress over the last four years.




WHO CAN PARTICIPATE?

i—~ Any organization classified as a 501(c)3 by the IRS or
a unit of government that serves the NRV is eligible.

i—> This includes the counties of Floyd, Giles, Montgomery,
Pulaski, & Wythe, as well as the city of Radford.

i—> A significant portion of your services or programs serve the NRV.

i—> YOUu must sign-up each year to participate.
You can use the platform year-round.



BENEFITS OF PARTICIPATING

1.Raise funds within a short timeframe

2. Integrate the event into your annual giving campaign
3.Educate the public about your cause

4.Find and cultivate new donors
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(MORE) BENEFITS OF PARTICIPATING

5. Engage sponsors, community partners, & donors

6. Activate your supporters to leverage their networks on your behalf
/. Reinvigorate lapsed donors

8. Learn and grow your fundraising knowledge!




WHAT DO WE NEED TO DO?




SIGN-UP TO PARTICIPATE BY MAY 1




CREATE (OR UPDATE') YOUR PAGE




REIVEW THE EVENT RULES

v Only organizations that sign up by May 1 can
participate in the Giving Day.

i— Organizations are eligible to win up
to one grant and up to three prizes.

i——> Results for grants/prizes are not final
until announced by the CFNRV.

—y The minimum donation for this event is $5.
There is no maximum.




2025 GRANTS & PRIZES: COMING SOON:!

=~ We will give out more than a dozen awards,
ranging from $500 to $1,500

t—> Organizations are divided into small, medium,
& large size (based on operating budget)
for some of the grants.

i—> Some awards are based on # of unique
donors, others are based on money raised

—> Some awards are for the overall event,
others are for specific hours during the event



REVIEN WHAT DONATIONS COUNT

#1: ONLINE DONATIONS MADE ON
GIVELOCALNRV.ORG ==
\/

#2: CHECKS | S———=| Mustbe dated and
—— Bv | received between June 1 - 26

#3:CASH &o & S} Must be received

— between June 1 - 26

If a check is over $1,000: we need documentation!
Send us copy of the whole front of the check.

New in 2025: we no longer accept wire transfers for this event



DECIDE ON YOUR GOAL(S)

i——~ Be intentional with the fundraising goal you
choose! It needs to represent something.
Don't pick a number just because it sounds good.

-~ You want to tell a story.
Donors want to know the reason
why you are asking them for money!

i—,> Consider other goals for the event:
- Do you want to get more donors?
- Do you want to have 100% board giving?
- Do you want to try a new strategy?



BROADCAST YOUR MESSAGE

i—> Consider what you are already doing.
How do you already communicate with
your supporters and donors?

— Use these tools!
Meet your supporters where they are at & on
the platforms you already communicate with them on.
But...don't be afraid to try something new.

i——> Tell your story early & often.
People want to support you. But you need
to tell them what to do & when to do it.
Then remind them!



IDEAS TO CONSIDER TRYING

i—— Ask donors to offer a match.
A match as low as $200 can be compelling to donors.

\\

i—> Send a physical mailing.
Do you have a lot of “offline” supporters? Send a letter at the
end of May sharing about the event & how they can donate.

i—> Recruit individuals to be Peer-to-Peer fundraisers.
They can serve as ambassadors for your work
& ask their networks for donations.

- Hold an in-person event.
A percentage night at a restaurant, an open house,
an activity that engages supporters in your work...



2025 DATES TO REMEMBER

e Sign-up opens TODAY at givelocalnrv.org!

e Early sign-up prize drawing: sign up by Wednesday, March 26 to be entered
into a drawing to win one of two $500 prizes.

e Sign-up closes: Thursday, May 1

e Early giving opens: Sunday, June 1
e The Giving Day: noon to noon from Wed., June 25 to Thurs., June 26
e Grants & Prize Winners announced: by Monday, June 30
e July: organizations receive funds that they raise

e Mid-July: grant & prize money distributed



PANEL: SUCCESS WITH THE GIVING DAY

Courtney Amos
Communications Manager
Women's Resource Center of the NRV

Ginny Ayers
Executive Director
Literacy Volunteers

Dawn Gifford
Founder & President
Havenwood Equestrian Center




BRAINSTORMING FOR '25: TABLE DISCUSSIONS

i—> Share your experience with the event with other members of your table.
e How long have you been involved?
e How would you rate your success with the event so far?
e \When do you start planning?

i—> What's been the most useful tactic for reaching your goals
during this event? What hasn’t worked for you?

i— Is there something new you want to try this year?

i—~ What's something you've heard about today
that you still have questions about?



REPORTING OUT:
TABLE TAKEANWAYS
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Decide if you are
participating this year.
Sign up by May 1!

~>

Mark your calendars:
noon on June 25 to
noon on June 26

~>

WHAT S NEXT?

Develop your plan
& reach out to
supporters.




WHAT'S NEXT?

Access resources on
givelocalnrv.org

% Be on the lookout

for more trainings

& meet-ups % Reach out to the
CFNRV team (and
fellow participants!)






